Volume 34, Numbers 1-6 


ARTICLES 


Business Education 


John S. Fielden and Jean D. Gibbons, “Merit 
Myopia and Business School Faculty Publica- 
tions,” Mar-Apr: 8-12. 


Helen J. Muller, James L. Porter, and Robert R. 
Rehder, “Reinventing the MBA the European 
Way,” May-June: 83-91. 


Business and Society 


Norman Bowie, “New Directions in Corporate 
Social Responsibility,” July-Aug: 56-65. 


Rogene A. Buchholz, “Corporate Responsibility 
and The Good Society: From Economics to 
Ecology,” July-Aug: 19-31. 


Archie B. Carroll, “The Pyramid of Corporate 
Social Responsibility: Toward the Moral Manage- 
ment of Organizational Stakeholders,” July-Aug: 
39-48. 


Dan R. Dalton and Catherine M. Daily, “The 


Constituents of Corporate Responsibility: Separate, 


But Not Separable, Interests?” July-Aug: 74-78. 


J.H. Foegen, “Corporate Education: A New Paro- 
chialism,” Sep-Oct: 55-58. 

R. Edward Freeman and Jeanne Liedtka, “Corpo- 
rate Social Responsibility: A Critical Approach,” 


July-Aug: 92-98. 


Douglas L. Heerema and Robert Giannini, “Busi- 


ness Orgarizations and the Sense of Community,” 


July-Aug: 87-91. 


LaRue Tone Hosmer, “Managerial Responsibilities 
on the Micro Level,” July-Aug: 49-55. 


Cumulative Index 


Richard J. Klonoski, “Foundational Considerations 
in the Corporate Social Responsibility Debate,” 
July-Aug: 9-18. 


James A. Lee, “The High Cost of America’s Eco- 
nomic Ignorance,” Jan-Feb: 6-8. 


John F. Mahon and Richard A. McGowan, 
“Searching for the Common Good: A Process- 
Oriented Approach,” July-Aug: 79-86. 

Robert A. Peterson, George Kozmetsky, and 
Gerald Albaum, “The Public’s Attitude Toward 
Capitalism: 1980-1989,” Sep-Oct: 59-63. 


James E. Post, “Managing as if the Earth Mat- 
tered,” July-Aug: 32-38. 


Bette Ann Stead, “Eldercare: Personal Triumph! 
Professional Downfall?” May-June: 72-76. 


Charles E. Watson, “Managing With Integrity: 
Social Responsibilities of Business as Seen by 


America’s CEOs,” July-Aug: 99-109. 


Donna J. Wood, “Toward Improving Corporate 
Social Performance,” July-Aug: 66-73. 


Business Ethics 


Steven Bavaria, “Corporate Ethics Should Start in 
the Boardroom,” Jan-Feb: 9-12. 


Business Law 


Peter Mears, “Surviving a Deposition,” Jan-Feb: 
62-70. 


Communications 


Gordon Dabbs, “Nonprofit Businesses in the 
1990s: Models for Success,” Sep-Oct: 68-71. 


4 
| 
| 
| Index 101 


102 


James Suchan and Robert Colucci, “The High 
Cost of Bureaucratic Written Communications,” 
Mar-Apr: 68-73. 


Jerry Sullivan, Naoki Kameda, and Tatsuo Nobu, 
“Bypassing in Managerial Communication,” Jan- 
Feb: 71-80. 


Lyle Sussman, “Managers: On the Defensive,” Jan- 
Feb: 81-87. 


Susan G. Thomas, “Dealing Successfully with 
Hecklers and Snipers,” Sep-Oct: 64-67. 


The Editor’s Chair 


William J. Altier, “The Power of Negative Think- 
ing,” Jan-Feb: 3-5. 


Harvey C. Bunke, “In Search of Light,” Mar-Apr: 
3-7. 


Harvey C. Bunke, “Lessons from Down Under,” 
Sep-Oct: 3-8. 


Terry Clark, “Fizzle 1992?” May-June: 3-9. 


John D. Daniels, “The Elusive Concept of Na- 


tional Competitiveness,” Nov-Dec: 3-0. 


Craig P. Dunn, “Are Corporations Inherently 
Wicked?” July-Aug: 3-8. 


Health Care 


Alan N. Hoffman and Aaron J. Nurick, “Choosing 
Health Care Coverage: Considerations of Physi- 
cian Motivation,” May-June: 67-71. 


Human Resources 


Tim R.V. Davis, “Using Psychotherapy to Deal 
with Mental Health Problems in Organizations,” 
Mar-Apr: 56-67. 


D. Keith Denton, “What’s Wrong with These Em- 
ployees?” Sep-Oct: 45-49. 


Sharon Oswald, Clyde Scott, and William 
Woerner, “Strategic Management of Human Re- 
sources: The American Steel and Wire Company,” 
May-June: 77-82. 


Buddy Pompie Robert Stephen Silverman, “Ac- 
cepting the Truth About Equal Employment Op- 
portunity,” Sep-Oct: 50-54. 


Mark S. Van Clieaf, “In Search of Competence: 
Structured Behavior Interviews,” Mar-Apr: 51-55. 


Information Systems 


Hugh J. Watson and R. Kelly Rainer, Jr., “A 
Manager’s Guide to Executive Support Systems,” 
Mar-Apr: 44-50. 


International Business 


Abbas J. Ali and Abdulrahman Al-Aali, “Expatriate 
and Saudi Managers’ Perceptions of Japanese and 
U.S. Competitiveness: A Survey,” Nov-Dec: 35-42. 


Mary Yoko Brannen, “Culture as the Critical Fac- 
tor in Implementing Innovation,” Nov-Dec: 59-67. 


S. Tamer Cavusgil, “Internationalization of Busi- 
ness and Economics Programs: Issues and Per- 
spectives,” Nov-Dec: 92-100. 


Michael R. Czinkota, “International Information 
Needs for U.S. Competitiveness,” Nov-Dec: 86-91. 


Mariah E. deForest, “Are Maquiladoras a Menace 
to U.S. Workers?” Nov-Dec: 82-85. 


Michael J. Dowling and Karl-Otto Albrecht, 
“Technical Workers and Competitive Advantage: 
What We Can Learn From the Germans,” Nov- 
Dec: 68-75. 


Ronald E. Dulek, John S. Fielden, ar. i John S. 
Hill, “International Communication: An Executive 
Primer,” Jan-Feb: 20-25. 


Lawrence G. Franko, “Global Corporate Competi- 
tion II: Is the Large American Firm an Endan- 
gered Species?” Nov-Dec: 14-22. 


Andrew Gray, “Foreign Assignments: Why the 
High Failure Rate?” Sep-Oct: 11-12. 


Robert T. Green and Trina L. Larsen, “Changing 
Patterns of U.S. Trade: 1985-1989.” Nov-Dec: 7- 
13. 


Christopher M. Korth, “Managerial Barriers to U.S. 
Exports,” Mar-Apr: 18-260. 


Ricardo P.C. Leal and Roger J. Volkema, “Is There 
Strategy in America? A Response to Nelson,” Sep- 
Oct: 9-10. 


Jiatao Li and Stephen Guisinger, “How Well Do 
Foreign Firms Compete in the United States?” 
Nov-Dec: 49-53. 


Ken Matejka and Dick Dunsing, “Japanese/Ameri- 
can Management Myths,” Nov-Dec: 54-58. 


Business Horizons / November-December 1991 


\ 
| 
| 
| 


J. @rstrom Moller, “The Competitiveness of U.S. 
Industry: A View from the Outside,” Nov-Dec: 27- 
34. 


Sak Onkvisit and John J. Shaw, “Myopic Manage- 
ment: The Hollow Strength of American Competi- 
tiveness,” Jan-Feb: 13-19. 


Alan Reynolds, “Competitiveness and the ‘Global 
Capital Shortage,”” Nov-Dec: 23-26. 


Alan M. Rugman and Alain Verbeke, “Europe 
1992 and Competitive Strategies for North Ameri- 
can Firms,” Nov-Dec: 76-81. 


Y.K. Shetty, “Strategies for U.S. Competitiveness: 
A Survey of Business Leaders,” Nov-Dec: 43-48. 


Bonnie Heineman Wolfe, “Finding the Interna- 
tional Niche: A ‘How To’ for American Small 
Business,” Mar-Apr: 13-17. 


Management 


T.L. Brink, “Corporate Cultures: A Color Coding 
Metaphor,” Sep-Oct: 39-44. 


Grady D. Bruce and James W. Taylor, “The Short- 
Term Orientation of American Managers: Fact or 
Fantasy?” May-June: 10-15. 


Stephen C. Bushardt, David L. Duhon, and 
Aubrey R. Fowler, Jr., “Management Delegation 
Myths and the Paradox of Task Assignment,” Mar- 
Apr: 37-43. 


P.R. Chandy and Sharon Garrison, “Top Manage- 
ment Relevance: The Effect of Key Executive 
Death on Stock Prices,” May-June: 16-19. 


Woodruff Imberman, “Who Gets Fired Under 
Restructuring?” Sep-Oct: 35-38. 


Joe Kelly and A. Bakr Ibrahim, “Executive Behav- 
ior: Its Facts, Fictions, and Paradigms,” Mar-Apr: 
27-36. 


Gary R. Oddou and Mark E. Mendenhall, “Succes- 
sion Planning for the 21st Century: How Well Are 
We Grooming Our Future Business Leaders?” Jan- 
Feb: 26-34. 


Richard L. Osborne, “Core Value Statements: The 
Corporate Compass,” Sep-Oct: 28-34. 


Edward J. Ottensmeyer and Robert P. McGowan, 
“U S West: The Architecture of Corporate Trans- 
formation,” Jan-Feb: 35-42. 


Index 


James E. Piercy and J. Benjamin Forbes, “The 
Phases of the Chief Executive's Career,” May- 
June: 20-22. 


Manufacturing 


Laszlo I. Nemeth, “Efficiency Does Not Equal 
Productivity,” Mar-Apr: 82-86. 


Marketing 


Jean J. Boddewyn and Heidi Kunz, “Sex and 
Decency Issues in Advertising: General and Inter- 
national Dimensions,” Sep-Oct: 13-20. 


David W. Cravens and Shannon H. Shipp, “Mar- 
ket-Driven Strategies for Competitive Advantage,” 
Jan-Feb: 53-61. 


C. Merle Crawford, “The Dual-Drive Concept of 
Product Innovation,” May-June: 32-38. 


Betsy D. Gelb, Mary Jane Saxton, George M. 
Zirkhan, and Nancy D. Albers, “Competitive 
Intelligence: Insights from Executives,” Jan-Feb: 
43-47. 


Myna German, Donald A. Donahue, Jr., and 
Steven P. Schnaars, “A Chink in Marketing’s Ar- 
mor: Strategy Above Tactics,” Mar-Apr: 74-78. 


Geoffrey L. Gordon, Roger J. Calantone, and C. 
Anthony di Benedetto, “Mature Markets and Revi- 
talization Strategies: An American Fable,” May- 
June: 39-50. 


David Graulich, “How Are You Doing? Ask Your 
Clients,” Sep-Oct: 26-27. 


Allan J. Magrath and Kenneth G. Hardy, “Six 
Steps to Distribution Network Design,” Jan-Feb: 
48-52. 


Jerry Plymire, “Complaints as Opportunities,” 
Mar-Apr: 79-81. 


Richard A. Rauch, “Retailing’s Dinosaurs: Depart- 
ment Stores and Supermarkets,” Sep-Oct: 21-25 


Charles D. Schewe, “Strategically Positioning Your 
Way into the Aging Marketplace,” May-June: 59- 
60. 


Marc G. Weinberger, Jean B. Romeo, and Azhar 
Piracha, “Negative Product Safety News: Cover- 
age, Responses, and Effects,” May-June: 23-31. 


Judith Lynne Zaichkowsky, “Consumer Behavior: 
Yesterday, Today, and Tomorrow,” May-June: 51- 
58. 


103 


| 
= 


BOOK NOTES 


Sep-Oct: 79-85. 


BOOK REVIEWS (FOCUS ON BOOKS) 


The Bishop’s Boys: A Life of Wilbur and Orville 
Wright, by Torn Crouch. Reviewed by Henry H. 
Beam, May-June: 92-93. 


The Borderless World: Power and Strategy in the 
Interlinked Economy, by Kenichi Ohmae. Re- 
viewed by A.G. Kefalas, Sep-Oct: 73-75. 


Chinese State Enterprises: A Regional Property 
Analysis, by David Granick. Reviewed by Jeanne 
L. Wilson, Sep-Oct: 77-78. 


The Economic Consequences of Immigration, by 
Julian L. Simon. Reviewed by Walter A. Fogel, 
May-June: 93-94. 


Perspectives in Industrial Organization, edited by 
Ben Dankbaar, John Groenevwegen, and Hans 
Schenk. Reviewed by Alfred Diamant, Sep-Oct: 
75-76. 


The Political Economy of American Monetary 
Policy, edited by Thomas Mayer. Reviewed by 
Donald R. Hodgman, Sep-Oct: 72-73. 


Teaching the Elephant to Dance, by James A. 


Belasco. Reviewed by Henry H. Beam, Sep-Oct: 
76-77. 


t 


Business Horizons / 


November-December 1991 


Sag 
104 


= 


\ 


